


75% of Australians use social media daily. Facebook remains the most popular platform for community-based engagement.

W h y  S o cia l M ed ia  M a tter s  fo r  
M ea ls  o n  W h eels
The P o w er  o f S o cia l M ed ia  fo r  M ea ls  o n W heels

Increase visibility
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Share stories  

Encourage action
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Consistency helps keep Meals on Wheels services top-of-mind for 
both volunteers and donors.

Weekly Posts to Keep Your Community 
Engaged

• C onsider posts like "Volunteer of the Week" or 
"C lient Story Saturday" to create a sense of 
connection and anticipation.

Regular Posting B uilds TrustUvc{ "T gngxcpv
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Ex a m p le s  o f  C T A s  w e  se e  d a ily

A strong C TA drives action, whether it’s signing 
up as a volunteer or donating to a campaign!!

• C lear and Actionable
• Urgency
• Incoportae into posts naturally
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Best for community -driven engagement. Great for volunteer stories, recruitment, and event updates

Best for visual storytelling. Perfect for behind -the -scenes photos and volunteer highlights.
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Useful for professional volunteers or corporate volunteering partnerships.

Key Tip: Start  with  Facebook
it’s the most used platform among Meals on Wheels supporters. 

Already on Facebook recruitment? 
You’d be surprised how well LinkedIn works too! Remember, LinkedIn is a 
platform for professionals —this could be the perfect place to reach business 
people nearing retirement, and looking for a meaningful way to give back to 
the community.

En g a g ing  V o lu n teer s  o n  so cia l m ed ia



8˙ Ù ì Ò™ . ˙ ì žÂà ÝĽ 

8™ô€ Ù ™˙ Ò ß™ÒÂ™ô™ß šž˙ ôžš  fflÂž³  ˙  ß™ßÂº ˙ ž™ß ž™˙ Ù  à ¾ à ÒȜ Ýž™™ôš 
ÂÝ ž³ ™ ÓÂžº ³ ™Ý  ¢³ ˙ ÝÓ €à Ȝ  žà  Ųa ˙ Ù ™Ů ¾à ô ³ ™Òì ÂÝ²  ì ˙ º Ó Ù ™˙ Òš 

žà ß˙ €Ķ 

· ˙ Ýž žà  ² ™ž ÂÝà Ò™ßŇ · ™Ŷô™ ˙ Òffl˙ €š  Òà à ÓÂÝ²  ¾à ô ™žô̇  ³ ˙ Ýßš 

y Â² Ý Ȝ ì  ³ ™ô™Ľ Ų· ™ŒšÂž™ ZÂÝÓǾr ³ à Ý™ a Ȝ Ù Œ™ôǾ8Ù ˙ ÂÒŮ 

 
Ō‡ à ÒȜ Ýž™™ôš Ō‘ ™˙ Òšà Ý· ³ ™™Òš Ō‘ à ô™¢³ ˙ ÝVȜ šž! ‘ ™˙ Ò ŌŲšȜ ŒȜ ôŒŮ 

Ōº à Ù Ù Ȝ ÝÂž€ Ōà ÒȜ Ýž™™ôšôà º Ó 

ffl³ € ßà ™š  
ž³ Âš  fflà ôÓŇ

Ex a m p le s  p o sts  fo r  V o lu n te e r  r e cr u itm e n t



8˙ Ù ì Ò™ . ˙ ì žÂà ÝĽ 

‘ ™™ž Và ³ ÝĹ à Ý™ à ¾ à Ȝ ô ˙ Ù ˙ ÂÝ²  à ÒȜ Ýž™™ôš 8™ô€ ‘ à Ýß˙ € Ù à ôÝÂÝ² Ĺ 
³ ™ ß™ÒÂ™ôš Ù à ô™ ž³ ˙ Ý ÏȜ šž ˙  Ù ™˙ ÒĹ ŒôÂ² ³ ž™ÝÂÝ²  šà Ù ™à Ý™Ŷš ß˙ €Ķ 

· ˙ Ýž žà  šž˙ ôž Ù ˙ ÓÂÝ²  ˙  ßÂ ™ô™Ýº ™ ÂÝ €à Ȝ ô º à Ù Ù Ȝ ÝÂž€ fflÂž³  à Ȝ ô 
à ÒȜ Ýž™™ô ž™˙ Ù Ň 

y Â² Ý Ȝ ì  ³ ™ô™Ľ Ų· ™ŒšÂž™ ZÂÝÓǾ8Ù ˙ ÂÒǾr ³ à Ý™Ů

Ō‡ à ÒȜ Ýž™™ôš Ō‘ ™˙ Òšg Ý· ³ ™™Òš Ō‘ à ô™¢³ ˙ ÝVȜ šž! ‘ ™˙ Ò ŌŲšȜ ŒȜ ôŒŮ 
Ōº à Ù Ù Ȝ ÝÂž€ Ōà ÒȜ Ýž™™ôšôà º Ó 

ffl³ € ßà ™š 
ž³ Âš  fflà ôÓŇ

Ex a m p le s  p o sts  fo r  V o lu n te e r  r e cr u itm e n t



Volunteer Spotlight Example Caption: 

Meet Sarah, one of our amazing volunteers!  

Sarah has been delivering meals for 5 years and says her favourite 
part is ‘seeing the smiles on clients’ faces.’ 

Want to join her? Sign up here: [Website Link/Phone/Email]

#Volunteers #MealsOnWheels #MoreThanJustAMeal #[suburb] 
#community #volunteersrock 

ffl³ € ßà ™š 
ž³ Âš  fflà ôÓŇ

Ex a m p le s  p o sts  fo r  V o lu n te e r  r e cr u itm e n t



Widely used for community engagement, donation drives, and fundraising campaigns. It’s ideal for sharing client 
impact stories and reaching a broad audience.
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Effective for reaching professionals and organizations who may want to contribute through corporate giving or large donations . 

Key Tip: Start  with  Facebook
It is the most effective for engaging with a wide audience. 

Already on Facebook donation encouraging? 
LinkedIn is an excellent choice if you're looking for corporate 
partnerships or larger donations.

En co ur a g ing  Do n a tio ns o n  so cia l m ed ia



8˙ Ù ì Ò™ . ˙ ì žÂà ÝĽ 

!  ffl˙ ôÙ  Ù ™˙ Ò ˙ Ýß ˙  ¾ôÂ™ÝßÒ€ ÂšÂž º ˙ Ý Ù ˙ Ó™ ˙ ÒÒ ž³ ™ ßÂ ™ô™Ýº ™ ¾à ô 
š™ÝÂà ôš  ÂÝ €à Ȝ ô º à Ù Ù Ȝ ÝÂž€Ķ VȜ šž ĺ  ³ ™Òì š  Ȝ š  ì ôà Âß™ ˙  Ù ™˙ Ò ¾à ô 

šà Ù ™à Ý™ ÂÝ Ý™™ßĶ 

4 à Ý˙ ž™ žà ß˙ €Ľ Ų4 à Ý˙ žÂà Ý ZÂÝÓŮ

 
Ō4 à Ý˙ žÂà Ý Ō. ³ ˙ ôÂž€ Ō‘ ™˙ Òšà Ý· ³ ™™Òš Ō‘ à ô™¢³ ˙ ÝVȜ šž! ‘ ™˙ Òš     

ŌŲšȜ ŒȜ ôŒŮ Ō. à Ù Ù Ȝ ÝÂž€ Ō4 à C à à ß

ffl³ € ßà ™š  
ž³ Âš  fflà ôÓŇ

Ex a m p le s  p o sts  fo r  En co u r a g in g  Do n a tio n s



- ˙ šÂº  4 à Ý˙ žÂà Ý . ˙ Ù ì ˙ Â² Ý 8˙ Ù ì Ò™ . ˙ ì žÂà ÝĽ 

g Ȝ ô ² à ˙ Ò ž³ Âš  Ù à Ýž³  Âš  žà  ô̇ Âš™ ĺ    žà  šȜ ì ì à ôž ž³ ™ ß™ÒÂ™ô€ à ¾ Ù ™˙ Òš ˙ Ýß 
Âž˙ Ò šà º Â̇ Ò º à ÝÝ™º žÂà Ý žà  º à Ù Ù Ȝ ÝÂž€ Ù ™Ù Œ™ôš fflÂž³ ÂÝ ŲšȜ ŒȜ ôŒŮĶ 

H™Òì  Ȝ š  ô™˙ º ³  à Ȝ ô ² à ˙ Ò Œ€ ßà Ý˙ žÂÝ²  žà ß˙ € 

VȜ šž ĺ  Âš  ˙  Ù ™˙ Ò ß™ÒÂ™ô™ß fflÂž³  ˙  šÙ ÂÒ™ 8™ô€ ßà ÒÒ̇ ô Ù ˙ Ó™š ˙  ßÂ ™ô™Ýº ™Ķ 

4 à Ý˙ ž™ Ýà fflĽ ŲZÂÝÓŮ

Ō4 à Ý˙ žÂà Ý Ō. ³ ˙ ôÂž€ Ō‘ ™˙ Òšà Ý· ³ ™™Òš Ō‘ à ô™¢³ ˙ ÝVȜ šž! ‘ ™˙ Òš  ŌŲšȜ ŒȜ ôŒŮ 
Ō. à Ù Ù Ȝ ÝÂž€ Ō4 à C à à ß ŌBȜ Ýßô̇ Âš™ Ōĺ   C à ˙ Ò Ō‘ ™˙ Òš

ffl³ € ßà ™š 
ž³ Âš  fflà ôÓŇ

Ex a m p le s  p o sts  fo r  En co u r a g in g  Do n a tio n s



The Power of Storytelling Example Caption: 

Meet Margaret, who receives weekly meals from Meals on Wheels. 

Her daughter, Lisa, says, ‘Knowing Mom has healthy meals and a friendly 
check -in every day gives me peace of mind, especially living so far away.’

For just $15, you can help provide more than just a meal to others in need. 
Donate today: [Donation Link]

#Donation #Charity #MealsonWheels #MoreThanJustAMeals #[suburb] 
#Community #DoGood #Margaret #Meals

ffl³ € ßà ™š 
ž³ Âš  fflà ôÓŇ

Ex a m p le s  p o sts  fo r  En co u r a g in g  Do n a tio n s



y ³ à fflÂÝ²  ž³ ™ KÙ ì ˙ º ž à ¾ 4 à Ý˙ žÂà Ýš  8˙ Ù ì Ò™ . ˙ ì žÂà ÝĽ 

¢³ ˙ ÝÓ €à Ȝ  žà  ™™ô€à Ý™ ffl³ à  ³ ˙ š  ßà Ý˙ ž™ß ¢³ Âš  Ù à Ýž³ Ĺ ffl™Ŷ™ ô̇ Âš™ß à ™ô ĺ Ĺ   Ĺ 
˙ ÒÒà fflÂÝ²  Ȝ š  žà  š™ô™    Ù à ô™ Ù ™˙ Òš žà  Òà º ˙ Ò š™ÝÂà ôš  ffl³ à  Ù Â² ³ ž Ýà ž ³ ˙ ™ Œ™™Ý 

˙ ŒÒ™ žà  ˙  à ôß ž³ ™Ù Ķ

H™ô™Ŷš ˙  ³ ™˙ ôž¾™Òž Ù ™šš˙ ² ™ ¾ôà Ù  à Ý™ à ¾ à Ȝ ô º ÒÂ™ÝžšĹ 8Ù ÂÒ€Ľ
ǼK Òà à Ó ¾à ôffl˙ ôß žà  Ù € Ù ™˙ Ò ß™ÒÂ™ôÂ™šĹ ŒȜ ž ô™º ™ÝžÒ€Ĺ K ³ ˙ ß žà  º Ȝ ž Œ̇ º ÓĶ KŶÙ  šà  

² ô̇ ž™¾Ȝ Ò ¾à ô ž³ ™ ßà Ý˙ žÂà Ýš  ˙ Ýß ˙ ššÂšž˙ Ýº ™ ì ôà ² ô̇ Ù Ș Âž Ù ˙ Ó™š Ù ™ ¾™™Ò º à ÝÝ™º ž™ß 
˙ Ýß º ˙ ô™ß ¾à ôĶǼ

» à Ȝ ô ² ™Ý™ôà šÂž€ Ù ˙ Ó™š ˙  ô™˙ Ò ßÂ ™ô™Ýº ™ 

Ō4 à Ý˙ žÂà Ý Ō. ³ ˙ ôÂž€ Ō‘ ™˙ Òšg Ý· ³ ™™Òš Ō‘ à ô™¢³ ˙ ÝVȜ šž! ‘ ™˙ Ò Ō. à Ù Ù Ȝ ÝÂž€ 
Ō4 à C à à ß ŌŲy Ȝ ŒȜ ôŒŮ

why does 
this work?

Ex a m p le s  p o sts  fo r  En co u r a g in g  Do n a tio n s



M a k in g  S o cia l M ed ia  Ea sy

• Uej gf wnkpi "Vqqnu<"
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⚬ Wukpi " E cpxc" vq" uqwteg" htgg" ko ci gu."
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https://www.googleadservices.com/pagead/aclk?sa=L&ai=DChcSEwihuruEwMqLAxXSq2YCHV-YBucYABAAGgJzbQ&ae=2&aspm=1&co=1&ase=5&gclid=CjwKCAiA2cu9BhBhEiwAft6IxN55rROhLzTMfTzPb5SCDdPFXZowryCV5p0eOzT8c31HWj-vzBdJshoCerMQAvD_BwE&ohost=www.google.com&cid=CAESV-D28BJOuw6O-UmqGZM1olG12oZHYOfjLoR3EHfoFifnvHed_ec-E-ZyeEwv3yQVrkY3R0ejdj1sd79TaioVtGcAk5bGV9_3CRE9zetbiHG4ueWPIuJR5w&sig=AOD64_2uo36WY7PRpmCbvLZHXiIGYOMPBw&q&adurl&ved=2ahUKEwi8q7WEwMqLAxXre2wGHcC-BbYQ0Qx6BAgJEAE
https://www.googleadservices.com/pagead/aclk?sa=L&ai=DChcSEwihuruEwMqLAxXSq2YCHV-YBucYABAAGgJzbQ&ae=2&aspm=1&co=1&ase=5&gclid=CjwKCAiA2cu9BhBhEiwAft6IxN55rROhLzTMfTzPb5SCDdPFXZowryCV5p0eOzT8c31HWj-vzBdJshoCerMQAvD_BwE&ohost=www.google.com&cid=CAESV-D28BJOuw6O-UmqGZM1olG12oZHYOfjLoR3EHfoFifnvHed_ec-E-ZyeEwv3yQVrkY3R0ejdj1sd79TaioVtGcAk5bGV9_3CRE9zetbiHG4ueWPIuJR5w&sig=AOD64_2uo36WY7PRpmCbvLZHXiIGYOMPBw&q&adurl&ved=2ahUKEwi8q7WEwMqLAxXre2wGHcC-BbYQ0Qx6BAgJEAE
https://www.canva.com/canva-for-nonprofits/
https://www.canva.com/canva-for-nonprofits/


Q u estio n 
a n d  
a n sw er  
sess io n
M | 0428 541 883
E   | jordan.reimers@ qmow.org
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